“
e
INTERNATIONAL RESEARCH JOURNAL OF MANAGEMENT {"‘y
SOCIOLOGY & HUMANITIES o\
A Tuternationally Tndeved Peer Revicwed & Referced Yournnal

IRIWFS H

Impact Factor* : 3.7401 Ref:IRIMSH/2014/A103565
DOI : HTTPS:/DOI.ORG/10.32804/IRIMSH ISSN 2277 — 9809 (0) 2348 - 9359 (P)

THIS CERTIFIES THAT

ROHAN SHARMA
HAS/HAVE WRITTEN AN ARTICLE / RESEARCH PAPER ON

CHILDREN AND PARENTS BEHAVIOUR WITH RESPECT TO EXPOSURE OF TELEVISION
ADVERTISEMENT: A STUDY WITH SPECIAL REFERENCE TO PURCHASING OF PRODUCT

APPROVED BY THE REVIEW COMMITTEE, AND IS THEREFORE PUBLISHED IN
Vol - 5, Issue - 1Jan, 2014

)
N b
%—f’f Editor in Chief

Google www.|IRJMSH.com

scholar

ﬂ Electronic
Computer Science Directory ’ & prosaall |- BSCO) s
Crossref Acaceqnic

HO S T ) service

) Academia.edu




“
e
INTERNATIONAL RESEARCH JOURNAL OF MANAGEMENT {"‘y
SOCIOLOGY & HUMANITIES o\
A Tuternationally Tndeved Peer Revicwed & Referced Yournnal

IRIWFS H

Impact Factor* : 3.7401 Ref:IRIMSH/2014/A103565
DOI : HTTPS:/DOI.ORG/10.32804/IRIMSH ISSN 2277 — 9809 (0) 2348 - 9359 (P)

THIS CERTIFIES THAT

DR. SAYEED-UZ-ZAFAR
HAS/HAVE WRITTEN AN ARTICLE / RESEARCH PAPER ON

CHILDREN AND PARENTS BEHAVIOUR WITH RESPECT TO EXPOSURE OF TELEVISION
ADVERTISEMENT: A STUDY WITH SPECIAL REFERENCE TO PURCHASING OF PRODUCT

APPROVED BY THE REVIEW COMMITTEE, AND IS THEREFORE PUBLISHED IN
Vol - 5, Issue - 1Jan, 2014

)
N b
%—f’f Editor in Chief

Google www.|IRJMSH.com

scholar

ﬂ Electronic
Computer Science Directory ’ & prosaall |- BSCO) s
Crossref Acaceqnic

HO S T ) service

) Academia.edu




